
The Sweeney Sports Report  
     Prospectus      
    winter Season 2007

At
h

le
ti

c
s 

●
 A

u
st

r
al

ia
n

 R
u

le
s 

Fo
o

tb
al

l 
●
 B

as
k

et
ba

ll
 ●

 C
r

ic
k

et
 ●

 G
o

lf
 ●

 H
o

c
k

ey
 ●

 H
o

r
se

 R
ac

in
g

 ●
 M

o
to

r
 C

ar
 R

ac
in

g
 ●

 M
o

to
r

 C
yc

le
 R

ac
in

g
 ●

 N
et

ba
ll

 ●
 R

u
g

by
 L

ea
g

u
e 

●
 R

u
g

by
 U

n
io

n
 

Sn
o

w
 S

k
ii

n
g

 -
 D

o
w

n
h

il
l/

C
r

o
ss

 C
o

u
n

t
r

y/
Sn

o
w

 B
o

a
r

d
in

g
 ●

 S
o

c
c

er
 ●

 S
u

r
f 

Li
fe

 S
av

in
g

/I
r

o
n

 M
a

n
 ●

 S
w

im
m

in
g

 ●
 T

en
n

is
 ●

 T
o

u
c

h
 F

o
o

t
b

a
ll

 ●
 V

o
ll

ey
b

a
ll



      The Sweeney Sports Report, now in its 21ST year, offers a  
unique and very reliable insight into the world of sports 
  sponsorship and Australians’ sporting interests

MAJOR SPONSOR CONNECTIONS 
Rugby league

Your customised report
We can provide tailored reports that provide 
detailed analysis covering your specific target 
market characteristics, additional segmentation 
analysis, as well as helping you identify appropriate 
sponsorships.
 
Who will find this valuable?
Any marketer or decision maker seeking to 
optimise sponsorship potential and make sports 
marketing more effective.

Our subscribers include: 
Sports sponsors, sporting bodies, event organisers 
and promoters, advertisers, media organisations, 
sports manufacturers and retailers, government 
bodies and relevant planning bodies.

It can be used to:
Profile audiences across various sports and  

    events
Benchmark and track sponsorship measures
Analyse trends
Segment markets
Set KPI measures
Help secure sponsorship
Identify growth or declining markets
Explore infrastructure needs
Formulate special longitudinal questions

Cost, timing and subscription

Cost:   $5,500 plus GST
Report Issued: Late October 2007 

To subscribe, please complete the attached 
subscription form and either fax or send to:

Fax: 03 9690 7543 

Sweeney Sports
170 Bridport Street
Albert Park
Victoria 3206

For further information please contact:
Melbourne Office 
Martin Hirons or Tim Honcoop
Tel: 03 9699 8466
martin.hirons@sweeneyresearch.com.au
tim.honcoop@sweeneyresearch.com.au
 
Sydney Office
Clare McAdam 
Tel: 02 9262 3266 
clare.mcadam@sweeneyresearch.com.au 
www.sweeneysports.com.au
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The Report
The Sweeney Sports Report is the guide to 
Australians’ sports sponsorship awareness and 
sporting interest.

The Report includes the following six sections:

Section 1: The Highlights - Winter 2007
A succinct overview of some of the key   

 highlights and movements in the sports and  
 sponsorship landscape over the past year.

Also covers top-line results for sponsorship   
 awareness and SweeneyScores on  
 Australian Athletes.  

Section 2: Interest in Sport in Australia
An overview of how the twenty-one sports   

 sit in a competitive context. We review key   
 measures of interest, participation, attendance,  
 TV viewing, radio listening and newspaper   
 readership and rank the sports. In addition, we  
 look at the specific events that Australians feel  
 are most important in the sporting calendar. 

Section 3: Sport Sponsorship in Australia
Key snapshots of movements in awareness levels,  

 as well as sponsorship awareness by sport.
Detailed findings of leading sports sponsors across  

 a variety of sports and events.

Section 4: The Individual Sports
Interest profiles for each sport across the various  

 categories. Annual trends across all appropriate  
 interest dimensions provide useful insights.

Data includes sponsors of many individual sports,  
 trend data and breakdown by demographic groups.  

Section 5: Sport and the Media
This focuses on coverage of sport on free-to-air TV  

 and via pay TV.  
Section 6: The Athletes

Rates over 70 athletes using a ratio called the  
 SweeneyScore. 
About the survey
A nationally representative survey of 1,000 16-65 
year olds. Quotas are set so that one third are  
16-29, 30-44, 45-65. 
The questionnaire covers 21 different sports 
and looks at interest levels, participation levels, 
attendance levels, TV viewing, radio listening, 
newspaper readership and internet searching 
– as well as a range of sponsorship aspects.
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Note: Sample data only

Telstra

Toohey’s

XXXX

Winfield

VB 

Harvey Norman

Crazy John’s           
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